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RETROUVÉ FOUNDER AND KIEHL’S HEIRESS JAMI MORSE HEIDEGGER 
SEES SKINCARE AS A FAMILY AFFAIR–JUST ASK HER DAUGHTER.

by ALEXANDRA LEE

J ami Morse Heidegger’s fabulously oversized 
sunglasses, worn indoors, are the first indication 
that she’s a highly esteemed businesswoman, 

not to mention former heiress of Kiehl’s. The second 
indication? Her and her daughter Hannah’s glowing 
complexions, shining back at me like twin beacons 
of light, even through the Zoom camera. Jami 
immediately apologizes for her Anna Wintour-esque 
eyewear (they’re black, her favorite color) due to light 
sensitivity, but I would expect nothing less from the 
reigning skincare queen.

Apart from appearance, Jami and Hannah Heidegger 
operate like your typical mother-daughter duo. They 
snuggle in bed, gabbing about the best serums and 
moisturizers (though admittedly, their own), they 
partake in weekend sporting events (competitive 
horseback riding), and Hannah still ignores her 
mother’s advice. If you disregard their 25-acre Malibu 
ranch, and that Hannah’s father is former pro alpine 
skier Klaus Heidegger, the family runs on humility.

What is most extraordinary about the Heideggers, 
though, is their prestige skincare line Retrouvé. 
Genderless, pro-aging, nutrient-packed, and bound 
in sultry matte black-and-gold packing, it’s unlike 
anything else on the market—and it’s getting noticed. 
Hollywood A-listers including the likes of Zoë Kravtiz 
and Tracee Ellis Ross gush about the magic of Retrouvé 
in their regular rotation for lights, camera, action-
ready skin.

Retrouvé is concoced of highly concentrated, 
multitasking ingredients that work synergistically–
eliminating a multitude of steps and boosting the 
efficacy of your skincare routine. You won’t find filler 
ingredients, excessive products, or harsh preservatives 
anywhere in the performance-driven line. Jami’s “pro-
aging” philosophy is a huge leap forward in embracing 
our inevitable aging process, as opposed to feeding 

into a culture of shame or empty promises to rewind 
the clock. “I’m not looking to be 21 again,” Jami says 
matter-of-factly.

Ironically, Retrouvé was never supposed to see the 
light of day. It was Jami’s secret science experiment, 
formulating elixirs for her own usage after decades of 
experience in the skincare industry (her father and 
grandfather founded Kiehl’s). She used nutrients, such 
as vitamin C and niacinamide, at clinically effective 
levels much higher than found on beauty store shelves. 
The downside? It was expensive. So Retrouvé was 
strictly for Jami, gaining an accidental cult following of 
friends and family along the way.

It was her husband Klaus, former co-president of 
Kiehl’s, who suggested creating a brand out of the 
cottage industry—after noticing the jaw-dropping 
price of the products they were giving away. Yet Jami 
was retired and raising twins (one of them Hannah). 

“I was like, absolutely not!” Jami says. But a formative 
suggestion it was.

Klaus was also absolutely floored by Jami’s formulations. 
If the same product was sold with Kiehl’s pricing 
margins, it would be almost $1,000. “When you look 
at it, the ingredients that Jami used and the quantity of 
it is unheard of,” Klaus explains. With an 8-10% active 
vitamin content, it’s like a green smoothie for your face. 

Even if you haven't heard of Retrouvé, you’re most 
definitely familiar with Kiehl’s. The cult skincare line 
originally started as an apothecary and pharmaceutical 
company (since 1851), founded by Jami’s grandfather 
Irving Morse. His son, Aaron Morse, transformed 
the line into the beloved skincare giant of today. Jami 
herself is responsible for creating over 100 Kiehl’s 
product formulations. Now, her daughter Hannah is 
the 4th Morse generation in skincare, with her own 
acne-fighting line in the works for Retrouvé. “It allows 
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me to have a deeper connection to my family,” she says, 
referring to the grandfather she never met. 

I’m captivated by their mother-daughter dynamic. “I 
can’t emphasize enough how much I love working with 
my mom,” Hannah divulges, beaming. “To see her as a 
powerful businesswoman, and to have that example of 
someone who is such an expert in the industry with so 
much knowledge to share is extraordinary,” she adds. 

“Well, thank you for that,” Jami says. “But the truth of the 
matter is, it wasn't until she was about 18 that, if I'm such 
an expert, she actually listened to me.”

“When it’s your mom, you don’t tend to listen, right?” 
Hannah jokes, and I can confirm. In her years of struggling 
with hormonal cystic acne, she brushed off Jami’s pleas to 
balance her skin with high quality oils, instead opting for 
every drying product on the market—they didn’t help. “For 
a while, I was actually like ‘skincare doesn’t work,’ which is 
hilarious!” she admits. Finally, having no other alternative, 
Hannah gave in and became a believer in the Retrouvé 
difference. It was then she found her calling (genetically 
predicted or not) to join the family skincare legacy. “I 
want to help other people, because I know what it’s like 
to not feel confident in your skin, and how drastically that 
can affect your life.” Taking the reins as Retrouvé’s Global 
Education Director, Hannah is most passionate about 
providing guidance in navigating skincare. 

Education is first and foremost at Retrouvé, a quality 
not boasted by many other skincare brands. As Jami 
shamefully admits, along with countless other beachgoers 
in the 1970s, she used to prop up on Santa Monica beach 
with baby oil and an aluminum reflector to bake. “In the 
70s if you didn’t have a deep dark tan, you looked weird,” 
she scoffs. It wasn’t until a dermatologist—well, the 
dermatologist, Dr. Norman Orentreich—showed her the 
undetectable damage underneath her skin that the whole 
perspective shifted.

If Jami’s voice radiated from your bathroom cabinet, she 
would implore you to put on sunscreen before leaving the 
house. She’d also recommend cycling your skincare (just 
like adding a jacket in the winter or shedding a layer during 
summer heat), double cleansing (but only if you need to!) 
and above all embracing the ritual that is skincare. For her, 
it’s synonymous with self care. Klaus reiterates that the 

skin is our largest organ, and should be treated as such. If 
we’re stringent with what we put in our bodies, we need to 
regulate what’s going on top, too.

Klaus, who can be likened to a Tom Brady of the Austrian 
skiing world, always had the press on his skincare habits—
friends would later call him up asking for samples. Tyler 
Palmer, U.S. Ski & Snowboard Hall-of-Famer, and the 
other skiing cronies accused Klaus of a facelift during a 
reunion trip a few years back. “No, I just use this,” he would 
say—Retrouvé, of course. Never a fan of heavy creams, 
his newfound appeal can be accredited to Retrouvé’s 
lightweight formulas. “Now, if he takes a shower, he’s got to 
have his serum out,” Jami chuckles.

A few days before we spoke, Jami was cleaning the office 
and found a box of products from the brand’s launch back 
in 2014—to her, synonymous with striking gold. Despite 
Retrouvé’s relatively low level of preservatives, the product 
was pristine. “They didn’t smell, they didn’t separate,” she 
remarks. The black packaging serves a purpose beyond 

its glamor: it blocks light from entering and altering the 
product. They also use a triple-airless packaging system, 
which prevents any air leakage—I’m impressed, but not 
surprised, that they’ve thought of every detail.

Retrouvé’s tagline is “Art, Science, Beauty,” yet Jami 
disapproves of the last word. It’s too subjective, almost 
outdated in her vocabulary. In my opinion, they should 
replace it with “Integrity.” The dedication to multiple 
iterations of samples and years of development speaks 
volumes about the brand—nothing has a label slapped 
on it, and every formulation is purposefully distinct. 
Everything must pass a high bar to receive a signed, sealed, 
and delivered stamp of approval from Jami. “We hope that 
the end result is people feel good about themselves, more 
confident, more comfortable, and have had a moment of 
self care,” Jami says, “And hopefully liking their skin even 
more in the process.” *

“We hope that the end result is people 
feel GOOD about themselves, more 
CONFIDENT, more COMFORTABLE, 
& have had a MOMENT of self care.” 
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